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Minnesota  Electronic Hea lth Libra ry
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MeHL
Minnesota Electronic Health Library
More Information
https:/ / hsl.lib.umn.edu/ a bout/ mehl
Data Collection
Studies of civilia ns, pha rma cists, physicia ns
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SETTING
Minnesota  Sta te Fa ir
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THE RESEARCH QUESTIONS
What online sources do Minnesotans use to answer 
their hea lth questions?
How do Minnesota ns use the online hea lth 
informa tion they find?
How confident a re Minnesota ns’ in their a bility  to 
eva lua te the qua lity  of online hea lth informa tion?
W ha t do Minnesota ns feel is missing from online 
sources of hea lth informa tion tha t a re currently  
a va ila ble?
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THE SURVEY
Sample of surveys we used:
◦ Pa tient Activa tion Mea sure - 13
◦ eHea lth Litera cy Sca le
◦ Indica tors of Accura cy of Consumer 
Hea lth Informa tion on the Internet
W e crea ted a dditiona l questions on 
na viga tion of websites, demogra phics, 
a nd the “perfect” online hea lth source. 
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LIMITATIONS
Convenience sample
R esponse bia s
Limita tions a re a  pa rt of every  study, 
a nd a re often ba la nced out by other 
considera tions.
◦ Anonymity  
◦ B enign topics 
◦ Na tura l beha vior
◦ Da ta  collection on a ttitudes
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RESULTS
Online hea lth consumer beliefs a nd beha vior
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255 PARTICIPANTS
72% 
Highly
Educated
74%
Female
19%
Worked in
Healthcare
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POPULATION DENSITY OF PARTICIPANTS
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NAVIGATIONAL BEHAVIORS
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USE OF INFORMATION
76% shared the information with a friend or 
fa mily  member
74% used the informa tion to decide when 
to see a  hea lth professiona l
78% discussed the informa tion with a  
hea lth professiona l
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SELF PERCEPTIONS
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PERCEIVED INDICATORS OF 
WEBSITE QUALITY
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QUALITATIVE THEMES
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T rusted versus Distrusted Sources
Cha ra cteristics of the Idea l Source
“Online health information should come 
from “...an unbiased source that 
provides information without trying to 
sell you something. Company websites 
are okay; government or educational 
sites are better.”
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“
“Clear linkage to clinical study data or 
summary, or if none exists, then a 
standard statement saying so.”
22
RECOMMENDATIONS
Applying results in educa tion
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STRATEGIES FOR EDUCATION 
Navigate
Direct students to 
the most efficient 
route to online 
hea lth informa tion 
a nd show them 
how to persona lize 
their experience.
Assess
Give students the 
skills they need to 
a ccura tely  a ssess 
the va lue, 
trustworthiness, 
a nd releva ncy of a  
hea lth website.
Partner
Look to your 
fellow tea chers, 
including public 
a nd a ca demic 
libra ria ns, for 
opportunities for 
ma ss educa tion. 
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Teach 
Persona liza tion 
in Na viga tion
T he “one-stop-shop” doesn’t sa fely  exist, 
so show hea lth consumers how to 
persona lize wha t is a va ila ble to them.
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Tailored to language needs
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MedlinePlus
Made for the average consumer
Providing fewer language sources
Direct translations
Many languages
Audio/visual
Health Reach
Health information in many languages
MedlinePlus is referring to Health Reach
Family planning & some refugee info removed
Multicultural & Multilingual Health Information
UMN Health Sciences Libraries
Tailored to specific characteristics
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NIH Senior Health
Retired in 2017 
Referring people to
Medline Plus
National Institute on Aging
Go4Life
Eunice Kennedy Shriver National Institute on Child 
Health & Human Development
Larger mission
A - Z health topics
Women’s health (maternal health?)
Office on Women’s Health
More info on National Institute on Aging
Tailored to learning style
28
https://www.youtube.com/wa
tch?v=MboxdG2EZA0
https://www.youtube.com/
watch?v=25HLKjIZA2Y
Teach How to 
Assess Qua lity  of 
Hea lth W ebsites
A set of criteria  versus one or two 
indica tors is the best stra tegy a ccording 
to the evidence a va ila ble.
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List of criteria
30
❏ Who is sponsoring the information?
❏ Who is authoring the information?
❏ Is there reliable contact information?
❏ Does the information appear biased?
❏ Can you verify that the information is accurate?
❏ Has the website been reviewed by qualified 
professionals?
❏ Is the information up to date?
❏ Are there sufficient privacy protections in place?
❏ Does the website encourage medical advice from a 
professional?
Evaluation templates & resources
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Online Health Information Scorecard
Tutorial: Evaluating Internet Health 
Information (16 min)
Finding & Evaluation Online Resources
Trust It or Trash It?
Address the issue of advertisements
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Partner with Experts 
to Ma ximize 
Educa tion Efforts
W idesprea d educa tion is the best wa y to 
impa rt knowledge to online hea lth 
consumers, preventing the sprea d of 
incorrect a nd da ngerous informa tion.
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Potential partnerships
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NNLM Public Libraries Training
Schools + Public Libraries
Public + Academic Libraries
Schools + Academic Libraries
Community Outreach 
PUBLICATION
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“Online Health Information Use, 
Assessment, and Gaps Identified by 
Minnesotans”
Journal of Consumer Behavior on 
the Internet
Nicole Theis-Mahon, Shanda L Hunt, 
Nora Forbes
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